enumslillszpmazimuenanmalnmsluszavuningma

aIuii o Yoyanaly

0.0 70 wamiiani 2ine 91y oo 1
AU 91158 JTAU )
srAuMsAnEIgaga Usyauen
o.lo MM MUIMIHONTEY ABLUTNTTING M INNdeT WAL
1N3. olo-meo-dooo
oavoranu  (mu'lne)  gudnvazdldiazaiwsindnfvesdldTisunsy LS #ifidens
Roufiemazmsusng
(89nqw) Determinant on Users’ Characteristics and Loyalty on Location — Based Service in
hospitality operators
amdn mIneaiied
aes Mm3vues Tadaand
dietanenanunists ¢y The International Conference on Tourism, Transport and
Logistics 2013 & The Holiday Inn Paris Gare de I’Est, Paris, France iloe Ui a Uszimansasa
senieiuil o AUAWUT lo& &Y fetuit ob AUAWUT b&&b 59 o U

VDINUIPTU

Suan Dusit Rajabhat University (Thailand); LeHarve University (France); Institute for
Tourism Studies, Macao (China); Kellogg College, University of Oxford; and Lincoln
University (New Zealand)

\ d‘ % 1
aIUN v UNAAYD

Determinant on Users’ Characteristics and Loyalty on Location-Based Service
in hospitality operators

Abstract

Location-based service (LBS) enables new channels of client communication for
hospitality operators and operators. Activities such as tracking and navigation systems,
information and directory services, promotional tools, and various mobile commerce
applications are readily available. LBS applications can be used in conjunction with other
popular internet services such as Facebook Places, Google Place, Foursquare, Gowalla, Yalp,
and Twitter. An example of such an application is from Foursquare which enables operators
to target customers with proximity-tailored services and promotions. As a consequence of the
advent of this new dimension information technology, effective hospitality marketing

1



strategy must understand the user’s characteristics when using LBS and adopt appropriate
strategy to create more loyal customers. The objective of this study is to determine users’
characteristics and the correlation to loyalty when using Location-based service applications
via smart phones. Research questions are 1) What are the demographics and behaviors of
LBS users?; 2) How does LBS effect loyalty to hospitality operators?; and 3) What inference
can be made for hospitality operators considering using LBS? The survey research method
will be used to conduct this primary research. The survey has three parts: demographics
profile; LBS usage characteristics; and the affect if any on loyalty to hospitality operators.
The survey will be used to form the dataset for purposive sampling and include participants
who have engaged in LBS enabled activities through mobile applications. Data analysis will

be carried out by using various statistical techniques such as descriptive statistics, correlation
analysis, and ANOVA.

Keyword: Location-based service, loyalty, hospitality operators
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This symposium aims to provide a forum for exchange of ideas and discussion among
leading academics, researchers and practitioners on the latest developments and to seek
opportunities for collaboration among the participants as well as to promote excellence in the
field. Papers will represent the latest in academic thinking and successful case examples. The
wider audience will therefore benefit from the knowledge and experience of leading
practitioners and academics in this area. All accepted papers will be published in the
symposium proceedings in CD-format. All abstracts of the papers will be printed in hard
copy as well.
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3¢ Quality and Supply Chain Education
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¢ Production Planning and Operations Research Applications
¢ Global Supply Chain Management
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¢ Technology/Application for Supply Chain Management
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