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The Value of Knowledge Management to Inventory Management

Abstract

Knowledge Management can be applied to solve problems in Inventory
Management. Many types of knowledge a person has should be collected and developed
in to insight that can be shared to others. This allows the utilization of personal

knowledge, effective problem solving, and reduction of cost of inventory management.



Therefore, inventory management executive should support and promote the knowledge

management within their organization.
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The Value of Knowledge Management to Inventory Management
Summary
Knowledge management is very important and valuable to inventory management. It
requires seamless integration, between both art and science of administration, which

relates particularly to the feeling, the needs, and the expectations of the personnel. In



order to optimize inventory management as a competitive advantage, executive should
seriously promote the use of knowledge management. At the same time, workers should
seek for knowledge, store it systematically, and use it creatively — in order to gain
effective ways of working, to reduce the cost of managing inventory, to eliminate the
gap, and to increase their competencies. Above all, knowledge management is an
investment in human resources — to train them to be sufficiently skilled to work in a

warehouse under constant environmental changes.
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- Constraints to Industrial Development in Kano State, Nigeria.

- Abusive Supervision and Proactive Behavior: The Roles of Gender and
Identification

- Cultural Orientation and Proactive Behavior: Mediating Roles of Perceived
Performance and Image Values

- Factors of Employee Turnover

- Self-Efficacy and Innovative Behavior: An Investigation of Expected Positive
Performance Outcomes and Team Conflict Management

- Modeling of Knowledge as a Tool of Risk Evaluation at Exporting to China

- The Variety of Incentives in the Financial Crisis of 2007-2012



- Efficiency Communication of Business to Global Customers
- Stocks for the Long Run? Evidence from Emerging Markets

- Transmission Lags of Monetary Policy. A Meta-Analysis
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