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Abstract

This was a case study analysis on Seagram (Thailand) Limited. The company was a
producer of several whisky brands such as Chivas Regal and Master Blend. This study
analyzed the marketing strategy of the company before liquor liberalization in 2000.
Qualitative and descriptive research method had been used in this study. The results
showed as follows: Its marketing objective was to increase sale and income. Its
marketing strategies were focused on direct sell strategy and sport marketing strategy.



Additionally, the company conducted marketing mix strategy such as product, price,
promotion and place (of distribution).

Keywords: Marketing Strategy, Whisky, Seagram (Thailand) Limited.
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