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Purpose-To explore the effects of cultural difference acceptance on personal and task-related
relationship in the organization and the effect of relationship on cooperation in the organization.

Design/methodology/approach-Data were collected from 116 Thai poeple, 141 foreigners, -
32 nationalities, working at Ramkhamhaeng University. PLS is used to analyze the structural equations.

Findings-Cultural difference acceptance has positively effected on personal and task-related
relationship significantly. And personal and task-related relationship have positively effected on
cooperation and collaboration in the organization respectively. In this study, cultural difference
acceptance is divided into three dimensions; beliefs and values, spoken and written language; and
dress and food. A dimension of spoken and written language acceptance has stronger effect on both
personal and task-related relationship than the other two dimensions. In addition, cooperation and
collaboration are the consequences of the good relationship in the organization.

Further research- The researchers of this area would be able to explore the other dimensions
Of cultural difference acceptance in the organization to promote the area of the organizational
behavior study.

Originality/value- This paper will provide a contribution to managements recognizing the
cultural difference acceptance (CDA) as a key factor to relationship and cooperation within the

organization to promote its productivity in a global context.
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