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meldlasans 2nd Annual Conference of the Euro Asia Tourism Studies Association
VoI U IGOT University of Lisbon, CITUR Polytechnic Institute of Leiria, and CEGOT

University of Coimbra

The 2nd Annual Conference of EATSA — Euro-Asia Tourism Studies Association, that will
take place in Portugal, next June 26-30th 2016, is an international forum for researchers and
industry experts to exchange information regarding advances in the state of the art and application
of tourism, hospitality and leisure management in the region of Euro-Asia.
The conference will be held in three different cities (see Location):
26-27 June, 2016 — LISBON (University of Lisbon)
28-29 June, 2016 — PENICHE (School of Tourism and Maritime Technology)
30 June, 2016 — COIMBRA (University of Coimbra)
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Abstract

Tourism industry is one of major businesses in Thailand. Numerous direct and indirect services supporting
this industry have been generated.

Tour guides sector in Thailand are faced the difficulty in employment, training opportunity, and job
security. Many issues are stressed in this market: lacking of skillful employees when launching ASEAN
Economic Community (AEC), unregister or illegal tour guides, increase number of freelance certify tour
guides, and sitting guide for inbound trip for instance. It is difficult to inspect their performances and quality
of services as well as there is less organization to support their job benefit, welfare, training opportunity, and
retirement. Thus these issues can cause shortage of tour guides, lessen job image, dismissal from work, and
undreamed career for newly graduated students.

The purpose of this paper is to identify factors influencing job performances of tour guides in Thailand.
Specific objectives were to estimate self-reported job performance and determine whether differences in tour


http://eatsa2016.ipleiria.pt/?p=631

guide demographics influencing job performance. The survey was carried out from  October to December,
2015. A closed-ended questionnaire was design. The results and recommendations of this study will be
contributed to the Ministry of Tourism and Sports, Tourism Authority of Thailand or related organizations,
travel agencies,  researchers and practitioners.

Keyword: Job performances, Tour guide, Thailand

daud 3 Yoyanlannmsdne Anousu uazgau Uszyumazi@uauNANUNTONANUNININST AiITo
9
asno il

3.1 faqulszasAvesmsdszuniadinms

Organized in Portugal by a consortium of three institutions (Polytechnic Institute of Leiria,
University of Lisbon and University of Coimbra), the EATSA 2016 offers a worldwide forum for
attendees from academia, industry, government, and other organizations to actively exchange, share,
and challenge state-of-the-art research and case studies on travel, tourism, hospitality and
recreation.

The conference also features 10 world class keynote speakers. All submissions to the
research track are rigorously evaluated for innovation, significance, and soundness. Papers should
clearly state the background, introduction, purpose, methodology, results, and conclusions, and be
fully referenced with appropriate citations.

TRACK 1: Cutting edge research in tourism and leisure studies
TRACK 2: Tourism policy, regional development and planning
TRACK 3: Sustainable tourism development

TRACK 4: Tourism and hotel management

TRACK 5: Tourism marketing

TRACK 6: Cultural tourism, cultural heritage and social dynamics
TRACK 7: Tourism innovation and human ecology

TRACK 8: Special interests tourism
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« Turbulence and Learning
+ Collaboration and Knowledge exchange

« Tourism contexts for collaboration
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» Regional tourism dynamics in Japan: An emploratory spatial analyses
« Comparative study of cruise tourism of five Mediterranean countries: Spain, Italy, Greece, Cyprus, and Turkey

» Benchmarking of wine regions - the core wine product dimension
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« Online purchase of peer to peer accommodation services: definition and proposal of a conceptual framework
« The key factor of developing the Japanese hotel industry
« Customer orientation and emotional labor in tourism organization
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