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Abstract: Many scholars strongly confidences the film of most rulers have been a part of
state apparatus fordominating their people to stay under control as objectivity. This article
discovered in the opposite way of those arguments. It examined the communication power of
the Royal Private film of King Bhumibol Adulyadej in Thailand for the reconstruction of reality
among the relationship between monarch and people. Instead of ideological hegemony, the
research found the film series embrace with popular culture as the core concept for

strengthening the Thai perspective to move from objectivity to subjectivity instead.

Keywords: Popular culture, Identity, Subjectivity, King Bhumibol Adulyadej
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Fo13097nsouly ; The Communication Power of Popular Culture on Film for
Transforming Objectivity to Subjectivity : A Case of The Royal Private Film of King Bhumibol in
Thailand.
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- Reality TV in Turkey: An Exploratory Analysis on the Construction of “ Reality” in
Turkish Reality TY lng Ayse Deniz Unan Gokan, Assistant Professor, Sociology Istanbul
Gedik University, Turkey.

- Religious Assertion and Media Polarization in Indian News Media la & Subhajit Paul,
Research Scholar, Department of Mass Communication, Tezpur University, India.

- The Future of Tanzania Broadcasting Corporation in the Age of Competitive Online
Television. 19 8 Egbert Mkoko, PhD student, Journalism and Media Studies, Nelson

Mandela University, South Afirica.
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This certifies that

SURACHAI CHUPAKA

of Ramkhamkeang University attended and presented “The Communication Of Popular Culture
On Royal Private Films Of King Bhumibol Adulyadej In Thailand: The Transformation Of
Objectivity To Subjectivity Culture,” at the Fourth International Conference on

Communication & Media Studies, Sep 26, 2019 — Sep 28, 2019 ac University of Born, Bonn,
DE. We thank Surachai Chupaka for their valued contribution. The annual conference is an

integral component of the Communication and Media Studies Research Network.

Founded in 2015, the Communication & Media Studies Research Network offers an

interdisciplinary forum for the discussion of the role of the media and communications in society. _ / \
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Dr. Phillip Kalantzis-Cope, Chief Social Scientist
Common Ground Research Networks
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Abteilung
Medienwissenschalt

Dear Delegates and Partners,

On behalf of the Institute for Media Studies at the University of Bonn, | would like to warmly welcome you to the ‘Fourth
International Conference on Communication & Media Studies’ in Bonn. With our special theme "The Future of Democracy in
the Digital Age” we have chosen not only a topic, which is a central research project in our institute, but also an issue of world-
wide concern. We are hence very delighted to have such an international group of delegates at our University.

The University of Bonn was founded in 1818 and is one of Germany’s most important institutions of higher education. As a
place of learning to over 38,000 students, it enjoys an outstanding reputation both at home and abroad and is one of the
world’s leading research-based universities. In July 2019, the University of Bonn was awarded the status of “University of
Excellence” and is now officially one of the highest-ranking universities in Germany.

The institute for 'Media Studies’ was founded in the year 2000 and has since grown into one of the most successful institutes
at our university, with an ever-growing student demand and high-ranking research. Over the years, we have developed a focus
on digital technologies and society and are currently hosting the research network and the graduate school ‘Digital Society’.
In this group, over 30 researchers look into the consequences of the most recent technological developments on individuals,
economy, culture, and politics.

We feel proud and honored to see more than 150 delegates from around the world at this year's ‘Media & Communication
Studies’ conference. We are convinced that this event will be another significant step in creating a community of scholars
interested in digital media and society as well as another big step in enhancing our international networking.

Itis also a pleasure to welcome all of you in the city of Bonn, the former capital of Germany. Founded in the 1st century as a

Roman settlement, Bonn is one of Germany's oldest cities, and particularly well-known as the birthplace of composer Ludwig
van Beethoven. Located in beautiful Rhineland, situated on the banks of the Rhine river, Bonn has something to offer to

everyone.

I wish you all three days of exciting academic exchange, lively discussions and enriching personal encounters.
A warm welcome again,

Prof. Dr. Caja Thimm

Conference Chair

Institute of Media Studies, Department of Language, Music and Media, University of Bonn
Bonn, Germany
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Dear Communication & Media Studies Conference Delegates,

Welcome to Bonn and to the Fourth International Conference on Communication & Media Studies. My colleagues and | from
Common Ground Research Networks are honored to have you join us for this year's conference.

Over the course of three and a half decades, Common Ground has given voice to many thousands of scholars—speakers and
authors with things to say about the world and who are saying them in order to change the world.

Common Ground has a strong commitment to providing opportunities for people like you to meet, share, and learn from
each other. Across its range of research networks, Common Ground is deeply concerned with the critical issues of our time
including, among other things, the nature of social change, the relationships of the human species to nature, the process of
knowledge creation, the changing shape of organizations, and the dynamics of learning. These raise big-picture questions
which in turn demand an interdisciplinary perspective, something that is often neglected in discipline-based conference,
journal, and institutional structures.

Throughout its history, Common Ground has worked to develop new approaches to knowledge community building,
including interactive conference formats, criterion-referenced peer review, and online social knowledge media. As a media
innovator, we are creating the spaces and technical conditions in which, collectively, we can discuss the role of the media and
communications in society.

While conference inspiration may fade with time, Common Ground offers a means for keeping inspiration alive through CG
Scholar, an online environment for knowledge working and learning. We encourage all conference participants to explore CG
Scholar—an internet venue for intellectual interaction and imagination.

| am grateful to all of you for sharing your work at this conference. I'd like to thank our Conference Chair, Professor Caja
Thimm, who has poured a tremendous amount of work into this year's conference. Additionally, | thank my colleagues Rachael
Arcario, Tamsyn Gilbert, Rae-Ann Montague, and Tatiana Portnova, Caja Thimm, and her assistant, Dagmar Ogon, who have
helped organize and produce this meeting with great dedication and expertise.

We wish you all the best for this conference, and we hope it will provide you every opportunity for dialogue with colleagues
from around the corner and around the globe.

Best wishes,

Dr. Phillip Kalantzis-Cope
Chief Social Scientist
Common Ground Research Networks



Estimados delegados y delegadas de Estudios sobre Medios de Comunicacién:

Les damos la bienvenida a Bonn y al IV Congreso Internacional de Estudios sobre Medios de Comunicacién. Mis compafieros
de Common Ground Networks y yo nos sentimos muy honrados de que se una a nosotros en el Congreso de este afio.

Durante el transcurso de tres décadas y media, Common Ground ha dado voz a varios miles de académicos, autores y
oradores, que tenian cosas que decir acerca del mundo y con el propésito de cambiarlo.

Common Ground asume el firme compromiso de ofrecer a personas como usted la oportunidad de reunirse, compartir

y aprender de otras personas. A través de sus diversas redes de investigacién, Common Ground manifiesta un profundo
interés por las cuestiones fundamentales propias de nuestro tiempo; incluyendo —entre otras— la naturaleza del cambio
social, la relacion de la especie humana con la naturaleza, los procesos que generan el conocimiento, la mutabilidad de las
organizaciones y las dinamicas que operan en el aprendizaje. Estas cuestiones, de caracter holistico, requieren abordarse
desde un enfoque interdisciplinar, con frecuencia desatendido en aquellos congresos, revistas o estructuras institucionales
fundamentadas sobre la base de una unica disciplina.

A lo largo de su historia, Common Ground ha trabajado en el desarrollo de nuevos planteamientos concernientes a la
construccién de conocimiento comunitario; entre los que se incluyen formatos de conferencia interactiva, revisién por pares
basada en criterios y medios de divulgacién sociales online. Como innovadores en medios de difusién, estamos creando
los espacios y las condiciones técnicas mediante las cuales podemos hablar en grupo sobre el papel de los medios y |a
comunicacién en la sociedad.

Debido a que la inspiracion que infunde la experiencia del Congreso puede desvanecerse con el tiempo, Common Ground
estimula su perdurabilidad mediante la plataforma CG Scholar; un entorno online disefiado para el trabajo, el conocimiento
y el aprendizaje. Animamos a todos los participantes del Congreso a explorar CG Scholar: un punto de encuentro en internet
donde se promueve la interaccién intelectual y la creatividad.

Mi agradecimiento a todos ustedes por compartir sus trabajos en este Congreso. Asimismo, quiero expresar mi gratitud a mis
compafieros y compafieras Rachael Arcario, Tamsyn Gilbert, Rae-Anne Montague, Tatiana Portnova y Tamara Gorozhankina,

quienes han contribuido a la organizacién de este encuentro con gran dedicacién y destreza.

Les deseamos la mejor de las experiencias durante la celebracién de este Congreso, y esperamos que constituya una
magnifica oportunidad para dialogar con colegas provenientes de todas las partes del mundo.

Con mis mejores deseos,

Wi

Dr. Phillip Kalantzis-Cope
Jefe de Ciencias Sociales
Common Ground Research Networks
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National Reflections

The Communication of Popular Culture on Royal Private Films of King Bhumibol Adulyadej in Thailand: The

Transformation of Objectivity to Subjectivity Culture

Surachai Chupaka, Associate Professor, Mass Communication Faculty , Ramkhamkeang University, Pakkert District, Nonthaburi, Thailand

This article is part of research entitled, “The Communication of Popular Culture on Royal Private Films of King Bhumibol Adulyadej,” aimed at
studying the content, formar, and style of films in order to find attribution and value for Thai society. The film series is composed of three types of
story: everyday life of the king family, royal ceremonies, and royal duties for both local and foreign visits including Japan, and Germany. The
research embraced by the textual analysis of the royal private film, based on the film series conducted by King Bhumibol Adulyadej which was
considered as the most popular film in Thailand during 1954 1967. A focus group of local audiences and academics were also employed for the
inquiry. Results revealed thar the series had been uniquely created by using dramatic presentation accompanied with favorited signs and symbols
among Thais. The scripts, scenes, sound, and music embraced with the way of popular culture, instead of royal high culture. The nationalism,
modernism, localism, and humanism were embedded as a common theme of the films. In contrast with other studies, this research found the royal
films were not any state apparacus for ideological hegemony. They became the great public sphere for Thai people to share their sense of belonging
and identity along with the reign of their king since 1960. The films demonstrate the best practice for media academics to pave the way for
connecting all social classes to promote local identity and solidarity amid cultural diversity in Thailand.

Media Cultures

Reality TV in Turkey: An Exploratory Analysis on the Construction of “Reality” in Turkish Reality TV

Ayse Deniz Unan Gokran, Assistant Professor, Sociology, Istanbul Gedik University, Turkey

Reality has been a substantial genre for contemporary TV. It is easily consumed, and is highly preferred by producers due to lower costs. What
differs reality from other genres is defined as the so-called naturalness of its characters and spontaneity of events. On the other hand, producers and
participants state that a complex production process take place that blurs the boundaries between genuineness and fiction, and a hybrid form of
reality is executed through reality shows. Reality TV is largely based on the global flow of formats and shaped by globalization and standardization
processes. Yet different media cultures affect the nature of these programs and differences both in form and content can be observed in different
contexts. This study explores the reality TV culture in Turkey, and reveals the preeminent sociocultural variables that contribute to reality
construction and representation. It focuses on the structural characteristics of media sector such as financial concerns, privatization, politically
imposed restrictions to media discourse, audience preferences; and demonstrates how they affect the nature of reality TV in Turkey. Accordingly, to
set a conceprual frame of reality programming, overall reality shows that aired since the emergence of the first private channel are categorized and
thematically analyzed. To explore how this particular genre is executed and to explore the social construction process of the “real”, semi-structured
in depth interviews are conducted with media professionals and with program participants.

Media Cultures

Religious Assertion and Media Polarization in Indian News Media

Subhajit Paul, Research Scholar, Department of Mass Communication, Tezpur University, Tezpur, Assam, India

Uttam Kr. Pegu, Associate Professor, Tezpur University, India

This discourse emphasizes the political economy of the news media in India. The election of the National Democratic Alliance spearheaded by the
Bharariya Janara Party to the center in the 2014 general elections led to an indisputable shift in the middle ground of public opinion in favor of the
majoritarian pro-Hindutva sentiment in India. The idea of the Nation that the Rashtriya Samaj Sevak, a right-wing organization, of which the
Bharatiya Janata Party is a political arm, is based on the pretext of the othering of certain communities whom they consider unfit to be part of the
cultural identity of India. Drawing on inferences from the literature it will not be wrong to comment that the news media in India owing to the
influences of the present Ideological State Apparatus has been contributing to the divisive politics of the respective parties in and out of power. This
study investigates the dominant discourses in the prime time debates of two English News Channels with highest Television Rating Points (TRPs)
across eight weeks before the elections. The content of the debates is analyzed through the frame of Van Dijk’s Ideological Square in order to
understand the process of the ‘othering’ of specific communities. The timeliness of this study is particularly significant as the 2019 general elections
are scheduled in the first quarter of the year and as such vore-bank politics, innate nature of Indian politics is going to play out with political parties
using the media extensively for political gains.

Media Cultures

The Future of Tanzania Broadcasting Corporation in the Age of Competitive Online Television

Egbert Mkoko, PhD Student, Journalism and Media Studies, Nelson Mandela University, Port Elizabeth, South Africa

Janina Wozniak, Senior Lecturer, Nelson Mandela University, South Africa

The traditional television broadcasting industry is in a crisis in numerous countries, arising from the introduction of online television. Such online
media platforms have increased to the extent that they raise an economic threat to the existing traditional broadcasters. A number of traditional
media platforms have established an online presence so as to capture more audiences in every spectrum of a media outlet. Thus, market forces create
pressure on conventional television broadcasters to adjust their conventional content and formats. Additionally, the digital spectrum available to
Tanzania’s TV audiences, due to the normed decoders used countrywide, facilitates access to a variety of East African stations. This paper
investigates the roles of Tanzania Broadcasting Corporation (TBC) as a public service broadcaster, which should offer a variety of news on several
available media platforms. It explores the format, structure, and intended functions of TBC news compared to other online media, as described by a
sample of Tanzanian viewers. The focus of the analysis is the evening news report at TBC, compared to the formats of a selection of online and
digital TV available to Tanzanian audiences. By relating these observations to TBC’s slowly emerging use of online media platforms to
communicate to its audiences in digital era, the paper concludes that TBC needs to revisit the format of its news broadcasting beyond the use of
traditional television format and, instead, shoul(f interactively engage its audiences on online platforms which have proved to be quicker and more
effective in disseminating news.
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